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CTPATEI'MA TOPI'OBJIM C UCITIOJIB3OBAHUEM
OTKPBITBIX UHTEPHET-IIVIOIIAIOK

B pabote nccnenyroTes pa3iiiyus B CTPATETHH U YCIOBHSIX TOPTOBJIH
UHTEPHET-TUIOIIAI0K, MMCIOIINX U He UMEIoInX «peaiibHbie» (0ffline)
Mara3uHbl. Pe3ylIbTaThl TEOPETHIESCKOW MOJICITH IMPOBEPSIOTCS HA YHUKATBHBIX
JTaHHBIX, COOpaHHBIX aBTOPAMH I10 TOJIIKCKE ¢ cepBrca WWW.terapeak.com.
AHaM3 TaHHBIX ITOKa3aJl, YTO MPEUMYIIECTBA M HEIOCTATKU KaXKI0H MOJIeTTH
IIPOJIAaXK 3aBHCST OT IIapaMETPOB, 33J1aBACMBIMHU ITPOILJION AEATEIbHOCTHIO
arerra. CpeJu TakOBBIX H3BECTHOCTH MpOoAaBIia (MIIH IIPOJIAIOIICH KOMITAHHH ),
OTIpeeNstoas 000pOT MPOIYKTa, KOTOPHIM KOMITaHUS CITIOCOOHA 00€CTICUNTh;
MOMYJIIPHOCTH CAMOT'0 TOBapa, €ro IicHa, HaJIEKHOCTh, a TAKXKE IPyrue
(bakTopBhL.

Kirouesble ciioBa: MHTEpPHET- TOProOBJs, OHJAlH u oddraiin
MPOJAXKHU, MAPKETUHTOBBIE CTPATETUN
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A STRATEGY OF TRADING USING OPEN INTERNET
PLATFORNS

The key question of the current research is the difference in marketing
strategies and conditions of trading at Internet platforms when having “offline
stores” in disposal and when not having ones. Results of the theoretical model
are verified with unique data collected by the authors from a www.terapeak.com
service by subscription. The data analysis demonstrated that both advantages
and drawbacks of each trading model are dependent on specified parameters
determined by the agent’s preceding activity. Among those are recognition of
the seller (or seller company), that influences the capability of the company to
provide a specific product turnover; popularity of the product itself, its price,
reliability and other factors.
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