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POJIb COUAJIBHOI'O KAIIMTAJIA B YCIIEHTHOM
OTKPBITUM ITPEAITIPUATHUA MAJIOT'O BUSHECA
(OAKOHOMHWYECKHUMN ACIIEKT)

B pabote wuccnemyercss BIUSHUE WHIWBHIYAIBHOTO COIHUAIBLHOTO
KaluTajla Ha YCICIIHOC OTKPBLITUC 6H3Heca. Iloustne HHINBUAYAJIIbHOT'O
COLIMAJBPHOTO KamuTalla CKIajbpIBaeTca M3 Lejoro psaga dakrtopos. [
OIPCACICHUA BJIIMAHUA KaXI0I'0 CbaKTOpa Ha HAHChblI YCIICHIHOI'O OTKPBITUA
COOCTBEHHOT0 OM3Heca ObLIM CPOPMYIUPOBAHBI COOTBETCTBYIOIINE THUIIOTE3HI.
B paGote wucnonp3zoBaiiach MNPOCTPaHCTBEHHAs BBIOOpKaA, cozepskarmias 959
Ha6JIIOIIeHI/If/'I, IIOJIYUYCHHBIX B PC3YILTATC AHKCTUPOBAHHA pOCCHﬁCKHX
PCCIIOHACHTOB. I/ICCJ]G,Z[OBaHI/IC IIPOBOAMJIOCH B JIBA JTallad. Ha IICPBOM OTaAIIC HaA
OCHOBE€ JIOTUT-MOJCIIN ObLIH YCTAaHOBJICHBI q)aKTOpBI, CYHICCTBCHHO BJIMAIOIIHC
Ha YCIICIITHOC OTKPBITHC onsHeca HHAWUBUIOM. Ha BTOPOM JTaric
C(bOpMyJ]I/IPOBaHHBIe TUIIOTC3bl IIPOBCPAIIMCH C IIOMOLIBIO JIOI‘PIT-MOIIGJIGﬁ C
YU4CTOM I'CHACPHOI'O ITPHU3HAKA. I[JIH HHTCPIIPCTAMU ITOJYUYCHHBIX PC3YJILTATOB
ObLIM paccunTaHbl npenenbHble 3P¢dekTsl. [loayyeHHble MOnenu MOTYT OBITH
HCIIOJIB30BaHbl JII OLCHKH BCPOATHOCTH YCIICHIHOI'O OTKPBITHUA onsHeca
HauYWMHAOIUM IIPCAIIPUHUMATCIICM, a TAKKC IIPU IIPOTrHO3UPOBAaHNH COIUAJIbHO-
9KOHOMHYCCKOI'O Pa3BHUTHA, KaK OTACIbHBIX PETMOHOB, TaK U CTPaHbI B LICJIOM,
0COOEHHO B cdepe Majoro OusHeca.
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ROLE OF SOCIAL CAPITL IN SUCCESSFUL OPENING OF
SMALL BUSINESSES (ECONOMIC ASPECT)

In this paper we researched the influence of individual social capital on a
successful opening business. The notion of individual social capital is composed
of a number of factors. Appropriate hypotheses were formulated to determine
the influence of each factor on the chances of a successful opening of their own
business. It was used a spatially sample containing 959 observations obtained
from the survey of Russian respondents. The study was conducted in two stages.
In the first stage, based on logit-models we stated the factors that significantly
effect on the successful opening of the individual business. In the second phase
we tested the hypotheses formulated using logit-models with regard to gender.
For the interpretation of the results were calculated marginal effects. The
resulting models can be used to estimate the probability of opening successful
business of start-up businesses as well as in predicting socio-economic
development, both individual regions and the country as a whole, especially in
small businesses.
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