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NCCIEJOBAHUE JETEPMUHAHT PACHIPEEJEHUA HPAMbBIX
NHOCTPAHHBIX HTHBECTHUILIUU B IPEAIIPUATUSA
POCCUMCKOH MUIIEBON MPOMBIIIJIEHHOCTH

Yem pyKOBOJCTBYIOTCSI MHOCTPAHHBIE HHBECTOPBI, KOI/A BKJIAJbIBAIOT
CBOM CpEICTBA B T€ WM HHBIC MNPEANPHUITHS MHUILIEBOW MPOMBIIIIEHHOCTH
Poccun? [Inst oTBeTa Ha ATOT BOMPOC B JAHHOUN paboTe aHATU3UPYETCsl BEIOOpKa
n3 npuMepHo 5000 poCCHUCKUX NMPEANPUATHN Pa3HBIX MOAOTPACIECH NMUIIEBOU
IIPOMBINUICHHOCTH, Pa3MEIIEHHBIX II0 BCEH TEppUTOpUM cTpaHbl. llens
WCCJIEIOBAHNSI CKOHLICHTPUPOBAaHA HAa IPOBEPKE JABYX OCHOBHBIX THIIOTE3 O
(dakTopax, BIMSIONIMX HA PEIICHUsI MHOCTPAaHHBIX HHBECTOPOB. IlepBas cBs3ana
C YPOBHEM pAa3BUTHS PETMOHA pPa3MEIICHUs NPEIIPHUATHSA, a BTOpas — C
AKTUBHOCTBIO MHOCTPAaHHBIX HMHBECTOPOB B MPEIBIAYIIHE MEPUOABI B 3TOM
pEerMOHE M €ro OKpYKeHHH. [l NpOBEpKM THUIOTE3 KOHCTPYUPYIOTCS
CIelUalbHbIE IIEPEMEHHBIE, OCHOBAaHHBIE HAa HJEE NPOCTPAHCTBEHHBIX JIAroB
BIUSIHUA YHOMSHYTBIX (akTopoB. OLEHMBAaHWE MHOTOYPOBHEBBIX MOJENEH
OMHApHOTO BBIOOpA AAET BO3MOXHOCTh MPEMJIOKHUTh KOPPEKTHBI OTBET Ha
MOCTABJICHHBIN BBILIE BOMPOC.
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sbdexTamu; Marpuila MPOCTPAHCTBEHHBIX BeCOB; 3(PQEeKT arjomeparuu;
PBIHOYHBIN MOTEHIIMAT PETHOHOB.
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The determinants of the distribution of foreign direct investment in Russian
food industry companies

What do foreign companies take into account when they invest in Russian
food industry enterprises? The sample of about 5000 enterprises of the food
industry from different Russian regions is analyzed to give the answer to this
question. The most interesting points for the investigation are formulated as two
hypotheses. The first one is connected with the level of economic development
of a region where the particular company is situated, the other one is about the
foreign direct investment during previous periods in this region and the
neighboring ones. To test the hypotheses on the base of the idea of spatial
effects of analyzed factors several special variables are constructed. The
estimation of a multilevel binary model gives the idea for the possible
explanation of the problem discovered above.
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