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BbIBOP BUJIOB PEKJIAMBI U SJKOHOMUKO-MATEMATHYECKASA
MOJAEJIb BJIMAHUSA PEKJIAMBI HA ITPUBBIJIb OPI'AHU3ALIN

PaccmarpuBaercst mporpaMMHasi peaiu3alus alropuTMa BbIOOpa 3aJaH-
Horo uncina CMMU u3 cnucka npeayioxKeHHbIX Ha OCHOBE MAaKCUMU3ALMH KOJIU-
YECTBa MOTEHUMAJIBHBIX MOKYIATENeHd MPOAYKIMH, OXBAYEHHBIX PEKIAMOM, U
OTpaHUYEHMs 3aTpaT Ha peKJIaMy C UCIOJIb30BaHUEM CpeICTB sA3bika VBA.

Pa3paboTana 3KOHOMHUKO-MaTeMaTHuecKasi MOJieJb, UMUTUPYIOIIAs IMPO-
LIECC BJIMSIHUS peKJIaMbl Ha IPUObUIL opranu3anuu. OcHOBOW pa3paboTKu Mojie-
Ju siBisieTcs TabauuHas Mozelnb «[Iporno3 1oxoaHoCTH», paccuuThIBarOLIas 3a-
TpaThl ¥ MPUOBLIb C YUETOM 3aTpaT Ha peKiIamy.

KaroueBbie ciaoBa: [Ipu0Obuib, 3aTpathl, pekiama, nHCTpyMeHT MS Excel
«[Touck pemenus», a3k Visual Basic for Applications, nmuTanuonsas mo-
TIeIb.
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CHOICE OF TYPES OF ADVERTISEMENT AND ECONOMIC-
MATHEMATICAL MODEL OF INFLUENCE OF ADVERTICEMENT
ON THE PROFIT OF ORGANIZATION

Economic-mathematical model was made up to imitate the process of ad-
vertisement influence on the profit of organization. Table model «Prognosis of
revenuey is the base of this model, which helps to calculate expenses and profit.
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