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OTBOP IMIEH3UAPA HA OCHOBE CPABHEHWSI IIEH HA
JIMIOHEH3UOHHBIM IMTPOAYKT U ITPOAYKT-AHAJIOT

PaccmarpuBaetcsi cuTyaius, Npyd KOTOPOHM JIMIIEH3WApP MPEIOCTaBIISIET
JUIIEH3UATy MPaBO MPOU3BOJIUTH U MPOAABATH MPOIYKT MO TEXHOJIOTUU U MO
TOPTrOoBOM Mapkoi jureH3napa. ChopMynrpoBaHa U pelieHa ONTHUMU3AIMOHHAS
3a/1aya: Mpyu KaKOM COOTHOUICHWU 3HAYEHUH II€H Ha JIMIIEH3UOHHBIA MPOJIYKT U
MPOIYKT aHAJIOT SKOHOMUYECKHA A((PEeKT mis nureH3uata W JHICH3uapa
MaKCUMaJICH. [Ipennoxena 3aBUCUMOCTh BEJTUYNHBI pupocTa
MPOU3BOJICTBEHHBIX M3JEP)KEK JIMIEH3UaTa TpU TIEPEeXojJ€ Ha BBIIYCK
JULIEH3UOHHOTO MPOAYKTAa.

[Toka3zaHo, 4TO MAaKCHUMH3ALMS Pa3HULBI LIEH HE BEAET K MaKCUMU3ALUU
YUCTOW COBOKYMHOM MpHOBLIM JuiieH3uara. CrenaH BBIBOJI O TOM, YTO TaKOM
BU/I JUUEH3UPOBaHUS HE CITYKUT UHCTPYMEHTOM TpaHcdepa
MIPOU3BOJICTBEHHBIX TEXHOJIOTUM (TaK KaK B 3TOM CIIy4ae U3JIEPKKU JTUIEH3UATa
Y PUCKU JIMIIEH3Uapa OyyT CIUIIKOM BelukH). Ero 1enecoo0pa3Ho NpUMEHSTh
JIJIsl YaCTUYHOTO TpaHCc(hepa OPraHU3alMOHHBIX U MAPKETUHTOBBIX TEXHOJIOTHUH.
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PRICE DIFFERENCE BETWEEN NO-NAME AND BRAND-NAME
PRODUCT AS A BASIS FOR LICENSOR SELECTION

Let us study the situation where the licensee is authorized to produce and
to sell a product according to licensor’s technology and under licensor’s brand
name. For this situation an optimization problem is formulated and solved: what
price difference between licensed and no-name products ensures maximal
income for licensee. A function describing the increase of licensee’s production
cost caused by switching to licensed product is proposed.

| show that maximization of this price difference does not necessarily lead
to maximization of licensee’s gross net income. I conclude that his type of
licensing cannot be used for transfer of technology (as in this case licensee’s
cost and licensor’s risk will be too high). It should be used for partial transfer of
marketing and organization technologies.
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