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METO/I BBISAIBJIEHUA TUIIOB UHHOBAIIMOHHOM AKTUBHOCTH

Hacrosiee nccnenoBanne MOCBSIIEHO BBISBICHUIO U aHAJIU3Y TUIIOB UH-
HOBAIlMOHHOW MOBEJICHUS, CBA3AHHOIO C pealM3alMed NMPEeANPUATHSIMA UHHO-
BaIIMOHHBIX MponeccoB. C 3TOM 1EeIpl0 MHHOBALIMOHHBIA MPOLECC MPEICTaBIIS-
€TCsl KaK KOMOMHAIMS HEKOTOPBIX 3JEMEHTapHbIX MpoueccoB. B kauectse 3ie-
MEHTapHBIX MPOLECCOB B JAaHHOW pabOTe paccMaTpHUBAIOTCA: CO3[aHUE, UMUTA-
s, MOAU(HUKAIUS U PacIpOCTpaHEHNE WHHOBAIMI. AHAU3 BKIIIOYAET B ce0s
YEThIPE OCHOBHBIX 3Tana. Ha rnepBoM 3Tane onpenestoTcs XapakTEPUCTUKH Ka-
YECTBA MHHOBALIMOHHOM MPOJIYKIIMU KaK TEXHOJOTHUYECKAss U PhIHOYHAS HOBU3-
Ha. Ha BTOpOM 3Tame BBIABISIIOTCS TaKUE PEATM30BABLIMECS JJIEMECHTapHBIE
IIPOLIECChl MHHOBALIMOHHOM JEATEIBHOCTH KaK: CO3JaHUE, JIETAJbHAsl U HeEJe-
rajibHasi UMUTAIUs, 3aKpbiTasg U OTKpbITas mMoaudukanus. Ha Tperbem sTarme
YCTaHaBIIMBACTCS, UMEJ JM MECTO MPOLECC PACHPOCTPAHECHHUS WHHOBALMU B
3HAUMTENIbHBIX MacmTabax. Ha uerBepTrom (popmupyercs oOias cxema BBISB-
JIEHHBIX MPOLIECCOB U UX B3aUMOICHCTBHI.

KiroueBble cjioBa: THHOBAIIMOHHBINA MIPOLIECC, CO3/IaHKe, MOAUDUKAIINS,
umurtanus, 1uhPysus
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THE METHOD OF THE IDENTIFICATION OF INNOVATIVE
ACTIVITY

The aim of the research is to reveal the types of innovative behavior,
which are associated with the firms innovation processes implementation. For
this reason the innovation process is presented as a combination of some ele-
mentary processes. As the elementary processes creation, imitation, modifica-
tion and diffusion are considered in the paper. The analysis includes four main
stages. At the first stage such characteristics of the quality of the innovation
product as market and technology novelty are determined. At the second stage
creation, legal and illegal imitation, open and close modification processes are
revealed. Whether the widespread diffusion process takes place is established at
the third stage. At the fourth stage the general scheme of the revealing processes
and their interactions are formed.
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