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®AKTOPHI, JUMHUTHUPYIOIIUE 3HAYEHUE KOHKYPEHTHBIX
OTHOIIEHUU B KAYECTBE UHCTPYMEHTA OBECIIEUEHUS
YPPEKTUBHOI'O ®YHKIIMOHUPOBAHUS PLIHOYHOI'O
XO3SIMICTBA

PaccmatpuBaetcs npoOiema GpakTOpOB, JUMUTUPYIOUIUX MOJTOKUTEIBHOE
BJIMSIHME KOHKYPEHTHBIX OTHOLICHUM Ha 3¢ (HEeKTUBHOCTH HKOHOMHUKH.
[lokazaHo, YTO cTparerus MaKCUMHU3AIMH KOHKYPEHTHOCTH  PBIHKOB
OIpaBJIbIBAaET ce0sl AaJIeKO HE MPH BCEX YCIOBHSIX.

KawueBbie ciaoBa:  KonkypeHuwusi, UM3AepKKM  KOHKYPEHLHH,
KoHKypeHTHBIN onTUMyM.

Anisimov A.N.
Moscow, CEMI RAS

THE FACTORS LIMITING VALUE OF THE COMPETITIVE
RELATIONS AS THE INSTRUMENT OF ENSURING EFFECTIVE
FUNCTIONING OF A MARKET ECONOMY

The problem of the factors limiting positive influence of competitive
attitudes on efficiency of economy is considered. It is revealed, that strategy of
maximization of competition of the markets justifies itself far not under all
conditions.
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