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PEI'MOHAJIBHOE TEJIEBUJAEHUE KAK A'EHT MEJIUAPBIHKA

B craTthe nccnenyercs 3KOHOMHUKA PETHOHATBLHOTO TEIEBUIEHUS, OCOOCH-
HOCTH CTAHOBJICHMS, PA3BUTHUS KOMMEPUYECKUX OCHOB B YCIIOBUAX PHIHOYHOMN
KOHKYpEeHIMU. J[aeTcd aHaIN3 BaXXHEUIINX ACIEKTOB, MPUHIIMIIOB MTOCTPOCHHUS
pernonansHoro TB-Ouzneca. [IpuBoauTCS CpaBHEHHE W aHAIU3 OCHOBHBIX Me-
TOJIOB OLICHKH, IPEACTABICHA UMUTALIMOHHAS MOJIEJIb PAa3BUTHSI TEJIEKOMITAHUU.

KurueBbie ¢J10Ba. pErHOHAIBHOE TEJICBUICHUE, MEIUAUHIYCTPHUS, Me-
nuabu3Hec, MeIMarpoayKT, UHPOPMaIlMOHHOE OOIIECTBO, PEUTUHT, MUILIMET-
PbI, KOHTEHT, MOJIENb «30HTUYHASI KOHKYPEHIIHI».
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REGIONAL TELEVISION ASAGENT MEDIA MARKET

The article investigates the economics of regiona television, especially
the emergence, development of commercia principles in terms of market com-
petition. The analysis of the most important aspects, principles of construction
of aregional TV business. A comparison and analysis of the main methods of
assessment, presente d a simulation model of TV.
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